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Tém tit: Thuong hi¢u déng vai trd rat quan trong ddi véi doanh nghiép, gitip doanh nghiép tao
nén sy khac biét voi cac dbi thu canh tranh. Qua nhiéu thap ky, mé rong thuong hiéu 1a mdt trong
nhitng chién lugc marketing chinh dugc cdc doanh nghiép sir dung. Bai viét dua ra mé hinh céc
yéu té anh hudng t6i viéc danh gid mo rong thuong hiéu dudi géc do nguoi tidu ding tai Viét
Nam, phén tich truong hop cia thwong hiéu Vinamilk, tir d6 dé xuat khuyén nghi vé quan tri
thuong hiéu nhim gitdp cdc nha quan tri thwong hiéu va quan tri marketing tai Coéng ty C6 phan
Stra Viét Nam (Vinamilk) cling nhu tai cdc doanh nghiép Viét Nam thuc hién chién lugc mé& rong

thuong hi¢u thanh cong.

Tir khoa: M6 rong thuong hi¢u, danh gid mo rong thuong hi¢u, quan tri thuong hi¢u.

1. Giéi thigu

Thuong hi¢u la mdt trong nhitng tai san gia
tri nhat ciia doanh nghiép. X4y dung thwong
hiéu 12 van d¢ noi bét trong nhitng wu tién quan
tri hang diu cia cdc doanh nghiép. Bén canh
viéc xay dung dugc thuong hiéu, cac doanh
nghiép con luén mong mudn gia ting mirc do
nhan dién thuong hi€u cta minh. Mot trong
nhitng cdch thirc dé thyc hién dugc diéu d6 1a
tién hanh mo rong thuong hiéu.

C6 nhiéu yéu t6 anh huoéng toi sy thanh
cong hay thit bai cia mé rong thuong hiéu, tuy
nhién, c6 thé néi sy hudong ing clia nguoi tiéu
ding 13 nhan t& quyét dinh boi ho 1a nhiing
ngudi quyét dinh mua san pham. Chinh vi vay,
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viéc hiéu 15 nhitng yéu té anh hudng t6i thai do
nguoi tiéu dung trong ddnh gid mé rong thuong
hiéu 12 rat can thiét.

Tuy nhién, cho téi nay, m¢ rong thuong
hi¢u van 1a mot chu dé méi tai Viét Nam, thé
hién qua sé lwong hoc gia va cong trinh nghién
ctru con han ché. Trong bdi canh ngay cang c6
nhiéu tap doan nudc ngoai thim nhap thi trudng
ndi dia, viéc nghién ciru, dinh gid mo rong
thuong hiéu dudi goc do ngudi tiu dung tai Vit
Nam Ia rat can thiét, nhdm cung cip thém ngudn
tai liéu hoc thuat cling nhu tai liéu c6 gia tri tham
khao thuc tién gitip cdc doanh nghiép Viét Nam
thue hién mé rong thuong hiéu thanh cong.

2. Téng quan Iy thuyét vé mé rong thwong hiéu

2.1. Binh nghia mo rong thuwong hiéu
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C6 nhiéu dinh nghia vé md rong thuong
hiéu, trong d6 c6 y nghia tién phong va mang
tinh khai quit cao c6 thé ké dén Kotler va
Armstrong (1990): “M¢& rong thuong hiéu la
chién lugc mo rong, trong d6 cong ty st dung tén
mot thuong hiéu da thanh cong dé gidi thiéu mot
san phdm méi hodc cai tién” [1] va Aaker (1991):
“Mé rong thuong hiéu la viéc st dung mot
thwong hiéu san c6 cia mot nhém nganh san
pham gin véi mot nhém san pham khac™ [2].

2.2. Cdc yéu t6 anh hwong téi ddnh gid mo
rong thiwong hiéu duoi goc do nguoi tiéu diung

Mot s6 yéu t6 anh hudng t6i viéc danh gid
mo rong thuong hi€u clia nguoi tiéu dung da
dugc dé cap trong cdc nghién ciru trude nhu: Sy
nhan biét thwong hiéu gdc ctia nguoi tiéu ding,
chét luong cam nhan vé thuong hiéu gbc, sy phi
hop cam nhan trong mé rong thuong hi€u, tinh
gan két ciia nguoi tiéu ding dbi véi chung loai
clia san pham dugc mé rong va tinh doi mai cua
nguoi tidu ding trong viéc chon mua san pham.

(1) Sw nhén biét thuwong hiéu goc

Theo Aaker (1991), nhan biét thuong hi¢u
12 kha ning ngudi tiéu dung nhan biét va nhd
lai mét thuong hiéu thudc vé mdt ching loai
san phim nao d6. NGi cach khic, nhan biét
thuong hiéu doi héi ngudi ti€u dung phai phin
biét chinh xdc thuwong hiéu néu da dugc nhin
hodc nghe trude doé [2].

Su nhan biét thuong hiéu géc da duoc
ching minh ¢6 anh huong tich cyc dén viéc
danh gia mo rong thuong hiéu (Herr va cong
su, 1996 [3]; Volckner va Sattler, 2006 [4]),
gitip giam thiéu i ro trong qud trinh nguoi tidu
dung thyc hién hanh vi mua (Keller, 2003) [5].

(2) Chdt lirong cam nhén vé thirong hiéu goc

Dawar (1996) dinh nghia chét lugng cam
nhan 1a y kién hodc danh gid tong quan cua
khich hang vé sy vugt trdi, tuyét hdo cilia mot
san pham [6]. DAy 1a nhitng ddnh gid mang tinh
cht quan va tuong ddi cua khach hang dbi véi
san pham (Zeithaml, 1988) [7].

Nghién ctru vé chat lwong cam nhan trong
mé rong thuong hiéu, Aaker va Keller (1990)
cho rang chat lugng cam nhan vé thuong higu
gdc cang cao thi nguoi tiéu ding s& danh gia
san pham dugc mo rong cang tich cuc boi niém
tin va thai do clia ngudi tiéu diing vé chat luong
ctia thuong hiéu goc da dugce chuyén tiép t6i
san ph?im duoc mo rong [8]. Nhiéu tc gia khic
cling dd ching minh chét lwgng cam nhéan vé
thuong hiéu gdc c6 anh hudng tich cyc téi thai
d6 nguoi tidu ding dbi v6i san pham dwoc mo
rong (Monroe va Krishnan, 1985 [9]; Zeithaml,
1988 [7]; Van Riel va Ouwersloot, 2001 [10];
Yoo va Donthu, 2001 [11]).

(3) Sw phu hop cam nhdn trong mao rong
thuong hiéu

Su pht hgp cam nhan dugc dinh nghia la
muc d6 tuong dong gitta san phim duoc mé
rong va cdc san phidm khic mang tén thuong
hi¢u hién c6 (Aaker va Keller, 1990 [8]; Boush
va Loken, 1991 [12]). Bén canh d6, su phu hop
¢6 thé dugc hiéu 1a mic d6 hop 1y khi mot
thwong hiéu tién hanh mé& rong thuong hiéu
hodc gigi thi€éu mot san phélm moi (Aaker va
Keller, 1990 [8]).

Theo Park va cong su (1993), ngudi tiéu
ding s& chuyén tiép su tin tudng t6i san phdm
dugc mé rong néu san pham dé duoc coi 1a phi
hop Vv6i cdc san pham cua thuong hiéu gdc, do
vay ho s€ c6 nhiing danh gia tich cuc hon [13].
Sy phit hop gitra thuong hiéu gdc va san pham
dugc mé rong cang cao, cang lam cho qud trinh
chuyén dich cic yéu t6 tich cuc tir thuong higu
gbc dén san pham dugc mé rong didn ra nhanh
hon (Aaker va Keller, 1990 [8]).

(4) Tinh gan két ciia nguwoi tiéu ding doi voi
chung logi cua san phcfm dwoc mo rong

Theo Zaichkowsky (1985), tinh gin két thé
hién muc d¢ li€n quan cia mdt san phélm dbi
véi mot nguoi, dua trén sy thich thu, gia tri va
nhu cdu nhét dinh cia nguoi d6 [7]. Park va
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Young (1983) cho rang tinh gin két duoc hiéu
don gian 1la muc d¢ thich thd cua nguoi tiéu
ding d6i véi mot san pham hodc mot thuong
hiéu [19].

Nhitng nguoi tiéu ding c6 tinh gan két cao
voi chung loai cta san phim dugc mé rong s&
san sang dung thtr nhitng thuong hiéu méi ciing
ching loai san phém ho thich thu (Hansen va
Leif, 2004 [14)). Anh hudng tich cuyc cda tinh
gin két t6i thai do nguoi tiéu dung dbi voi san
phim dugc mo rong di dwoc chimg minh trong
cidc nghién ctru cua Antonio Martinez, 2011
[15], Hansen va Leif, 2004 [14], Eyal Maoz,
2012 [16].

(5) Tinh doi méi cia nguwoi tiéu ding trong
viéc chon mua san phcfm

Hirschman (1980) dinh nghia tinh d6i moi
clia ngudi tiéu ding 1a mong mudn duoc thir
nhing trai nghiém méi. Hiéu don gian, tinh doi
mdi ciia nguoi tieu dung la nét tinh cach tiéu
biéu lién quan dén sy tiép nhan ciia mdi khach
hang truéc nhitng san phim moéi khi sdn sang
thtr ching [17].

Theo Rogers (1983), nguoi c¢6 tinh d6i méi
cao thuong dé tiép nhan va thich mua nhimg san
pham méi [18]Tinh cdch nay ciia ngudi tiéu ding
anh hudng tich cuc dén thdi d6 ctia ho dbi véi san
phém duwoc mo rong cua mét thuwong hiu, dac
biét 1a v6i nhimg c4 nhén c6 tinh tinh gin két
(Smith va Park, 1992 [20]; Hem va cdng su,
2003 [21]; Volckner va Sattler, 2006 [4]).

3. Gia thuyét nghién ciru

Dya trén tong quan cdc nghién ctru trudce
day vé mo rong thuong hiéu, bai viét dua ra 5
gia thuyét nghién ctru sau:

H1: Sy nhan biét thuong hiéu géc ¢ anh
huéng tich cuc dén thdi d6 nguoi tiéu ding dbi
v6i san pham duge mé rong.

H2: Chit lugng ciam nhan vé thwong hiéu
gbc ¢6 anh huong tich cuc dén thai do nguoi
tiéu diing di voi san pham duge mé rong.

H3: Su pht hop cam nhén trong mé rong
thuong hiéu c¢6 anh hudng tich cuc dén thai
d6 nguoi tiéu diung ddi v6i san pham duoc
mod rong.

H4: Tinh gin két cia nguoi tiéu ding voi
ching loai san pham cia san phim dugc mé
rong c6 anh huong tich cuc dén thai do nguoi
tiéu diing ddi voi san pham duge mé rong.

HS5: Tinh d6i méi ciia nguoi tiéu ding trong
viéc chon mua san phém ¢6 anh huong tich cuc
t6i thdi do nguoi tiéu ding ddi voi san phdm
duoc mé rong.

4. M6 hinh nghién ciru va truwong hop ap
dung mo6 hinh

4.1. M6 hinh nghién ciru

Bén canh céc gia thuyét da dwoc dua ra,
nhém tic gia cho réng su khac biét vé do tudi,
gi6i tinh va nghé nghiép ciing c6 thé tic dong
t6i thai d6 nguoi tiéu dung trong qud trinh danh
gid san pham dugc md rong. Do vay, cic bién
nhéan khau hoc nay dugc dua vao md hinh nhu
céc bién kiém sodt.

Phuong trinh hdi quy c6 dang:

ATT =« +51AWE +ﬁ2PQ +ﬁ3PF +ﬁ4INV
+ fsINN + psAGE + f; GEN + s OCC + ¢

Trong do:

- Bién phu thudc:

ATT: Théi d6 nguoi tiéu diung dbi véi san
pham duoc mo rong

- Bién doc lap:

AWE: Sy nhan biét thuong hiéu gbc

PO: Chat Iuwgng cdm nhan vé thuong hi¢u géc

PF: Sy phl hgp cdm nhén trong m& rong
thuong hiéu
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INV: Tinh gin két ctia nguoi tiéu ding véi
chung loai ctia san pham dugc mo rong

INN: Tinh d6i méi cua ngudi tiéu diung
trong viéc chon mua san pham

- Bién kiém soat:

AGE: Sy khdc biét vé do tudi

GEN: Sy khic biét vé gidi tinh

OCC: Su khéc biét vé nghé nghiép

4.2. Truong hop dp dung mé hinh

Trong céc nghién ctu trude ddy, cac thuong
hiéu géc dugc lua chon dp dung md hinh 1a
thuong hiéu ndi tiéng, c¢6 thuc va c6 lugng
nguoi tiéu dung 16n; con san pham dwoc mo
rong la san phém gia dinh (Hem va cing su,
2003 [21]). Str dung céc ti€u chi nay, nhém tac
gia da lya chon thuong hiéu Vinamilk, trong dé
hai san pham duoc mé rong gia dinh 1a san phdm
Caramen Vinamilk va Vang stta Vinamilk.

5. Dir liéu phan tich, két qua va Iy giai
5.1. Dt liéu phan tich

Dir liéu phan tich dugc 1y tir dit liéu khao
sat bang hoi d6i voi nguoi tiéu ding trén dia
ban Thanh phé Ha Noi, thoi gian thuc hién
khio sit tr ngdy 09/03/2014 dén ngay
11/04/2014. Déi v6i san pham duge mé rong 1a
Caramen Vinamilk thu dugc 295 phiéu hop 1€,
Viéng sita Vinamilk thu dugc 202 phiéu hop 1é.

5.2. Két qua

Qua kiém dinh d tin cdy, tit ca cic yéu td
trong md hinh déu c¢6 hé sé Cronbach’s alpha
thoa man diéu kién 16n hon 0,6, do d6 tiép tuc
dugc dua vao phéan tich hdi quy. Bang 1 va
Béng 2 cho thdy 3 bién kiém sodt (d6 tudi, gidi
tinh, nghé nghiép) déu c6 gia tri Sig. > 0,05. Vi
vdy, cdc bién nay déu khong c6 y nghia thong
ké & ca hai truong hop nghién cuu.

Két qua phan tich d6i véi truong hop san
phim dugc mé rong la Caramen Vinamilk
(Bang 1) cho thiy tat ca cic yéu to dé xuit déu
c6 tic dong tich cuc dén thai do nguodi tiéu
dung ddi véi san ph?im duogc md rong (ATT)
v6i gid tri Sig. < 0,05. Trong d6, yéu t6 tic
dong manh nhat 12 tinh gin két cta nguoi tiéu
dung (INV) (B = 0, 396), thtr hai 1a su phtu hop
cam nhan trong mé rong thuong hi¢u (PF) (B =
0,291), thir ba 1a chit luong cam nhan vé
thuong hiéu gdc (PQ) (B = 0,168). Cic yéu tb
con lai ¢6 hé sd Beta chuan héa chénh léch
nhau khong 16n, 1an luot 12 sy nhan biét thuong
hiéu gdc (AWE) (B = 0,111) va tinh d6i méi
clia nguoi tiéu ding trong chon mua san pham
(INN) (B =0,104).

Két qua phan tich dbi véi san pham Vang
sita Vinamilk (Bang 2) cho thay 2 bién doc lap
gdm sy nhan biét thuong hiéu géc (AWE) va
tinh d6i moi ciia nguoi tiéu ding trong chon
mua san ph?im (INN) khdng dugc chép nhén
boi gid tri Sig. > 0,05. Vi vdy, 2 bién nay khong
c6 y nghia théng ké trong trudng hop nay.
Trong khi d6, 3 bién doc 18p con lai véi gia tri
Sig. < 0,05 dugc chap nhan. Yéu tb tic dong
manh nhét 1a tinh gan két ciia ngudi tiéu ding
d6i voi chung loai ciia san pham duoc mé rong
(INV) (B = 0,324), tht hai 1a sy phu hgp cam
nhin trong md rong thuong hi¢u (PF) (f =
0,322) va thir ba 1a chit luong cam nhan vé
thuwong hiéu gbc (PQ) (B =0,215).

5.3. Ly gidi

Thir nhat, yéu t6 sw phit hop cam nhdn
trong mé réng thiong hiéu dugce chap nhan &
c4 hai truong hop boi vi hai san phim dugc mé
rong gia dinh Caramen Vinamilk va Vang sira
Vinamilk déu 12 nhitng san pham dugc ché bién
tir stra, thuoc linh vuc kinh doanh chinh cua
Vinamilk. Chinh su twong dong vé dic diém
san pham da khién nguoi tiéu ding nhan thiy
sy mé& rong nay la hoan toan phu hop.



70 P.T. Lién va nnk. / Tap chi Khoa hoc PHQGHN: Kinh té va Kinh doanh, Tdp 30, S6 4 (2014) 66-73

Bang 1: Két qua phan tich hdi quy - Trudng hop Caramen Vinamilk

Hé¢ sf) chwa H¢ )

Mé chuan héa chuanhéa  Gj5  Gistri  Dacong tuyén
hinh  Nhan Sai sb tri t Sig.  pychip  VIF
to Beta P Beta C A

chuan nhin

Hingsd 0,390 0,247

(AGE)  -0,035 0,29 -0,055
(GEN)  -0,018 0,55 0,014

(0CC)  -0,119 0,63 -0,085

1 (AWE) 0,130 0,053 0,111
(PQ) 0,184 0,050 0,168

(INN) 0,077 0,033 0,104

(INV) 0261 0,031 0,396

(PF) 0,278 0,045 0,291

1,579 0,115

-1,225 0,222 0,834 1,199
-0,333 0,739 0,966 1,035
-1,886 0,060 0,821 1,218
2,468 0,014 0,822 1,216
3,681 0,000 0,801 1,249
2,344 0,020 0,846 1,181
8,510 0,000 0,772 1,296
6,218 0,000 0,761 1,314

Nguon: Két qua phan tich.
Phuong trinh hoi quy thir nhat duogc rit ra nhu sau:
ATT =0,111 AWE + 0,168 PQ + 0,104 INN + 0,396 INV + 0,291 PF

Bang 2: Két qua phén tich hdi quy - Truong hop Véng sita Vinamilk

He sf) chua He sb ) Pa cong tuyén
Mb Nhan chuan héa chuan héa Gia Gia tri

hinh to Beta Sl?lll gﬁ Beta trit Sig. D?l hc;,jp VIF
Hingsé 0,883 0,337 2,621 0,009

(AGE) 0,048 0,074 0,037 0,643 0,521 0,944 1,060

(GEN) 0,014 0,088 0,009 0,155 0,877 0,923 1,084

(0CO) -0,064 0,072 -0,051 -0,833 0,378 0,916 1,092

2 (AWE) -0,006 0,068 -0,006 -0,091 0,928 0,795 1,258

(PQ) 0,212 0,064 0,215 3,337 0,001 0,740 1,351

(INN) 0,043 0,038 0,065 1,119 0,265 0,922 1,085

(INV) 0,193 0,037 0,324 5,268 0,000 0,809 1,236

(PF) 0,355 0,067 0,322 5,266 0,000 0,823 1,216

Ngt{én: Két qua phén tich.
Phuong trinh hoi quy thr hai dugc rit ra nhu sau:
ATT = 0,215 PQ + 0,324 INV + 0,322 PF

Vi yéu t tinh gdn két ciia nguoi tiéu ding
doi voi chiing loai ciia san pham dwoe mé réng,
khi muc séng va thu nhap khong ngimg ting
1én, cdc gia dinh ngay cang quan tim nhiéu t6i
van dé dinh dudng tré em, ddc biét la cic san

pham véng sira. V6i san pham Caramen, ngudi
tiéu diing c6 nhu cau sir dung, tuy nhién trén thi
trudng hién nay cdc san pham Caramen déng
hop con kha han ché. Chinh vi vay, yéu td nay
dugc chap nhan hoan toan hop 1y.



P.T. Lién va nnk. / Tap chi Khoa hoc PHQGHN: Kinh té va Kinh doanh, Tap 30, $64(2014) 66-73 71

Ngoai ra, yéu td chat lwong cam nhdn vé
thuong hiéu géc cling dugc chép nhan. biéu
nay xuat phat tir viéc thuong hiéu Vinamilk c6
chat lugng cam nhan khd cao trong tdm tri
nguoi tiéu ding. Thong linh thi phan nhiéu san
phdm chat luong trén thi trudng, Vinamilk di
duogc nguoi ti€u dung tin tudng.

Hai gia thuyét vé& si nhdn biét thwong hiéu
goc Va tinh doi méi ciia nguoi tiéu ding trong
chon mua sdn phcfm duoc chép nhan ddi véi
truong hop san pham Caramen Vinamilk,
nhung khong duoc chip nhan ddi véi trudng
hop Véng sita Vinamilk, c6 thé giai thich do
tam 1y va th6i quen tiéu ding san phdm cua
nguoi tiéu dung, d6 la tm 1y “sinh ngoai”, ua
chuéng mua cic san pham ving sita ngoai cho
con cdi va ngai thay ddi cdc san phim dinh
dudng mét khi con cdi da quen st dung thuong
hiéu nao do6.

Trong khi d6, voi san phém Caramen, hién
nay chua c6 nhiéu san pham Caramen déng hop
trén thi truong, vi vdy néu san phdm nay duoc
ra mét, nguoi tiéu dung cé thém lya chon mdi,
san pham rat c6 thé dugc huong tmg. Mat khic,
thwong hiéu Vinamilk rat quen thudc véi ngudi
tiéu ding Viét Namnén san pham Caramen
Vinamilk c6 thé d& dang dugc chip nhan.

6. D& xuit khuyén nghi
6.1. Poi véi Cong ty Co phan Sita Viét Nam

Tir thyc tién thi truong cta cdc san pham
duoc md rong gid dinh va két qua nghién ctru,
bai viét dé xuat mot s6 khuyén nghi:

Thir nhdt, Cong ty C6 phan Sita Viét Nam
nén tién hanh mé rong thuong hi¢u doi vai san
pham Caramen Vinamilk.

Thir hai, v6i san phim Véng sira Vinamilk,
Cong ty can can nhdc va xem xét ky ludng néu

tién hanh chién lwoc mé rong thuong hiu véi
sdn pham nay.

Bén canh d6 12 mot s6 khuyén nghi vé quan
tri thuong hi€u nhu sau:

Thit nhdt, Cong ty can tiép tuc tim hiéu nhu
cau thi truong va dua ra nhitng san pham madi ma
nguoi tiéu dung c6 tinh gan két cao véi san pham.

Thir hai, Cong ty nén thuc hién chién luoc
m¢& rong thuong hiéu véi cac san pham cé lgi
thé la stra va ché pham tur sira.

Thir ba, Cong ty can giir ving va ning cao
chat lugng cic san pham ctia minh dé gitt dugc
niém tin cua khich hang.

Thir tur, Vinamilk can tiép tuc quang ba hinh
anh thuong hi¢u cuia minh dé thuong hi¢u
Vinamilk ludn dugc nguoi tiéu dung nhd toi.

Thir ndm, can xem xét mé rong thuong
hi¢u v6i nhiing sdn pham c6 doi tuong khich
hang tiém ning c6 tinh d6i méi cao dé cé thé
gitip chién lwgc mé rong thuong hiéu cua
Vinamilk thanh céng hon.

6.2. Péi véi cdc doanh nghiép khdc

Bai viét dua ra mot s6 khuyén nghi dbi voi
nha quan tri thuong hi€u va quan tri marketing
tai cic doanh nghiép Viét Nam, dic biét 1a cac
doanh nghiép kinh doanh san phim tiéu ding
nhanh nhu sau:

Thir nhat, can phan tich thi truong ky ludng
dé tim ra nhitng nhu cau cia ngudi tiéu ding
ma doanh nghiép c6 thé ddp tmg dugc va con
“khoang rong” dé canh tranh hodc chua duoc
“khai pha”.

Thir hai, cAn cAn nhic sy phit hgp cam nhan
gifta thwong hiéu gdc va san pham dugc mé
rong trong chién lugc mé rong thwong hiéu cua
doanh nghiép.

Thir ba, d&& mod rong thuong hidu thanh
cong, thuong hiéu gdc can chimg t6 dugc uy
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tin, chat lwong ctia minh, nhu viy méi c6 thé
chuyeén tiép nhitng thudc tinh ctia thwong hi¢u
g0c sang san phdm dugc md rong.

Thir tur, d€ nang cao muc do nhan biét, cling

nhu khic sau sy nhan biét ctia nguoi tiéu ding,
céc doanh nghiép can quang bé thwong hiéu qua
nhiéu kénh khéc nhau nhu quang cdo, quan hé
cong ching hay thyc hién trdch nhiém xa hoi
cua doanh nghiép...

Thir nam, mé rong thuong hiéu hudng téi

nhitng ngudi tré va thich sy d6i mai c6 thé 1a sy
lya chon dé dang hon cho céc chién lugc mé
rong thuong hiéu bdi ho sin sang trai nghiém
nhitng thit mai.
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Brand Extension Evaluation of Consumers in Vietnam
The Case of Vinamilk
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Abstract: Brand plays an important role for enterprises because it differentiates an enterprise from
its competitors. For decades, brand extension has been considered one of the most important
marketing strategies for enterprises. This paper introduces a model of factors affecting brand extension
from the perspective of consumers in Vietnam, analyzes the case of the brand of Vinamilk, then
proposes some recommendations for brand managers and marketing managers of the Vietnam Dairy
Products Joint Stock Company (Vinamilk) as well as other Vietnamese enterprises so that they will be
able to implement brand extention strategies successfully.

Keyword: Brand extension, brand extension evaluation, brand management.



